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Promotional Brochure
Background: Prior to preparing the brochure, the Work Package (WP) team had a strategy meeting to
decide (a) the audience for the brochure; (b) the format of the brochure and (c) its content. It was
concluded that criteria (b) and (c) could not be determined until (a) had been settled.
(a) Audience: there were several possibilities for the audience:
(i). Opinion formers. The brochure would have to be kept relatively short (at most, four
pages in total) and contain quite specific information about costs, timescales and
location of the Facility. The WP team decided that since the EURO-CARES project had,
very specifically, kept away from these issues, it would be inappropriate to introduce
them in a promotional brochure.
(ii). Specialists. This audience would encompass academic and industrial contacts,
university students and special interest groups such as astronomy societies. The
brochure could be longer and go into a reasonable level of scientific and engineering
detail.
(iii). General Public. This audience would include teachers and school students, as well as
interested lay people. The brochure would be similar in format to that for specialist
audiences, but the content would be more descriptive
The WP8 team decided that option (iii) would be the most appropriate for the promotional
brochure, since one of the intended outcomes of the project was to engage the public with
EURO-CARES and space exploration missions. However, the brochure would be designed such
that it could be circulated to specialists and opinion formers in appropriate circumstances
(section (d) below)
(b) Format: to tackle criterion (b), the team looked at a range of brochures and leaflets that they
had collected from different sources over the preceding 6 months. The materials included:
advertising material from a scientific instrumentation company and from a travel company; a
prospectus for university science courses; an information booklet from the UK Space Agency;
an information booklet from a Space Research organisation. Also considered was an
analogous brochure produced for another Horizon 2020 Program (Asterics). There were three
options considered:
(i). A leaflet, in effect a single page of A4 paper folded into 3, giving 6 columns for
information. Although there were certain advantages to the format (quick and easy
to design, cheap to print in bulk), the team decided that there was insufficient space
on the leaflet to get across the message about what EURO-CARES was, and why it
was important. However, it was also considered that such a leaflet would be useful in
future if EURO-CARES were to have a display stand at a science festival or space
conference.
(ii). A wallet containing separate information sheets. The advertising material from the
scientific instrumentation company had this format: an A4-sized thin card cover, with
a pocket on the inside holding several glossy sheets of paper. The advantage of such
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an arrangement is that it is very easy to update, simply by exchanging one of the
sheets. It could be used for different audiences, with separate sets of sheets for
specialists, lay people and opinion formers. After some debate, the WP8 team
decided against using this format, as its arrangement of loose sheets seemed less
professional for the message we were delivering, especially as they would be quite
easy to lose.
(iii). A booklet, either bound along the spine or stapled in the centre, depending on the
number of pages. This format was by far the most common in the material the team
had collected for examination, and it was agreed that it produced the most
professional-looking of results. Discussion about the overall appearance (glossy
versus matt finish for the pages) and the number of pages (must be divisible by 4 to
fit the format) was also agreed.
(c) Content: The content of the brochure would highlight the conclusions and recommendations
of the different the work packages, drawing images and charts from the various reports. Each
work package would be covered in a double page-spread. There would also be a general
introduction, setting the context for EURO-CARES;
Outcomes: The following decisions were taken at the strategy meeting, regarding the promotional
brochure:
(a)
(b)
(c)

The audience for the brochure would be the general public;
The brochure would be an A4-sized booklet, with a glossy cover, 16 internal pages, stapled
in the middle;
The content would parallel the main work packages, with a double page-spread for each.

Production of the Brochure: Text, images, graphics, etc were prepared by the WP8 team, with input
from the other work package teams. The design of the brochure was undertaken, at no cost, by a
professional artist with an interest in graphic design, on the understanding that he could include the
artwork (with appropriate accreditation) on his website.
A mock-up of several pages from the draft brochure follows; it will not be printed until the content of
all the work packages is finalised, enabling the most pertinent findings to be included in the finished
product.
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FREE ONLINE COURSE

Space on Earth
Learn about the material that falls to Earth from space, and what it can tell
us about planets and stars….and whether, like the dinosaurs, we are in
danger of being wiped out by an asteroid strike

Join Now
Free online course
FUNDING

Duration: 6 weeks

3 hours pw

ABOUT THE COURSE

Certificates available
CREATED BY

What is the chance of the Earth being hit by a meteorite? Might
we all be wiped out, like the dinosaurs? What would cause such a
catastrophe?
This project has received funding
from the European Union's
Horizon 2020 research and
innovation programme under
grant agreement No 640190

In this 6 week course, you will find out about the range of
materials that falls to Earth, where it all comes from and how it is
collected. You will learn how scientists look after this valuable
material, and the sort of equipment they use to study it. You will
think about why it is interesting and important to study
extraterrestrial material – and find the answer to whether you
might suffer the same fate as the unlucky dinosaurs

SHARE
#spaceonearth
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